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*2nd largest coffee consumer market in the world

+Only 4,1 million bags separate us from the biggest market (USA)
*21,9 million bags — domestic consumption

*Per capita consumption = 6.26 kg green coffee/hab. year
*Brazilians consume 1.430 coffee cups per capita per year

*The product is present in 98% of Brazilian homes

«Coffee is the food most consumed by Brazilians, according to IBGE

*For Brazilians, coffee is much more than what is in the cup: it is, above

all, pleasure and emotion.
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Evolution of per capita consumption in Brazil

afgm green coffee per capita

a@m roasted coffee per capita
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% Sales by style
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Consumer Trends

1. Health and well-being

2. Innovation, experience and versatility
3. Origin, tfraceability and sustainability
4. Convenience and practicality

5. Quality, styles and certification
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Promotion and marketing of
Brazilian coffees
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