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A beverage for every need, 
available everywhere people shop and consume beverages
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KDP is a modern beverage company 
with a bold vision…



…committed to working in a
conscious and responsible way.

We are grounded in our 
principles of good governance, 

ethical transparency and an 
unwavering commitment to ESG

ENVIRONMENT
We are working to reduce our environmental 
impact while restoring resources in support of a 
circular economy and climate resilience across 
our value chain.

REFRESHINGLY RESPONSIBLE

SUPPLY CHAIN
We use our buying power for good, pursuing 
responsible sourcing and building resiliency 
across our supply chain.

GOOD FROM THE START

HEALTH AND WELL-BEING
We aim to be a trusted partner on the health 
and well-being journey of our consumers.

BETTER CHOICES, BETTER LIVES

PEOPLE AND COMMUNITIES
We are supporting our diverse workforce and 
investing in our communities to drive for positive 
impact and inclusive growth.

MEANINGFUL ENGAGEMENT



KDP FACTS AND FIGURES

Nasdaq 100~$14Bn
net sales in 2022

NASDAQ: 
KDP

approximately
owned, licensed 
& partner 
beverage brands

principal warehouses / 
distribution centers

manufacturing
locations

125+

HQs:
Burlington, Massachusetts
Frisco, Texas
Montreal, Quebec
Mexico City, Mexico

~$50B market cap at 
year end 2022

150+ 30

S&P 500

27K
employees



• SELECT OWNED AND PARTNER BRANDS OF OUR 125+ BRAND PORTFOLIO

We maintain a strong, balanced brand portfolio… 

COFFEES TEAS & WATERSFLAVORED SOFT DRINKS JUICES, JUICE DRINKS, 
MIXERS & MORE

http://news.drpeppersnapplegroup.com/image/SK_Orange_logo_lrg.png


We have an unrivaled distribution system
• DISTINCT ROUTE-TO-MARKET MODELS OFFER NEAR-UNIVERSAL DISTRIBUTION COVERAGE

WAREHOUSE 
DIRECT

INDEPENDENT 
DISTRIBUTOR 

PARTNERS

COMPANY-OWNED 
DSD

FOUNTAIN & 
FOODSERVICE

COLA SYSTEM

E-COMMERCE AWAY 
FROM HOME
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Owned brand growth has accelerated through 
innovation, renovation and package evolution…

Launched market-leading 
innovation on Dr Pepper

Modernized
CSD portfolio 

Invested into new functional 
needs and occasions

Invested in the right package
solutions for shopper occasions

Refreshed brands while doing 
good for the environment

Zero Sugar Zero Sugar Mott’s Mighty

100% Recycled Plastic BottlesMott’s Pouches

Dr Pepper &
Cream Soda

Bai Boost

CSD Mini Cans

https://www.google.com/url?sa=i&url=https%3A%2F%2Fwww.drinkbai.com%2Fbai-boost&psig=AOvVaw35A8tp0kTD2Rui3_airfbV&ust=1630775540442000&source=images&cd=vfe&ved=0CAkQjRxqFwoTCLicibmm4_ICFQAAAAAdAAAAABAD
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16GREEN MOUNTAIN COFFEE ROASTERS  |  PACKED WITH GOODNESS

16

Green Mountain Coffee Roasters



Sources: 
(1) FY ‘22 AH POS Cube (volume); 
(2) Kantar MB Q1 ‘22 Equity Tracking Report
(3) IRI Panel MULO L52W

Green Mountain Coffee Roasters is a power player in U.S. Coffee

#2
Share of 
Brands in 

Single Serve1

(~ 1.7 Billion pods 
sold!)

#1
fastest turning 
variety within 
KDP’s coffee 
portfolio for  
Light, Dark & 

Flavors1

#3
Equity 

Strength in 
Single Serve2

8.6%
of US HHs 
buy GMCR3



We are Packed With Goodness!®

We are the champion of democratizing goodness through coffee  

Prioritization of farmers and 
their communities at source

Caring for and respecting the 
environment

Smooth +  balanced premium 
quality tasting coffeeQUALITY 

PEOPLE 

LAND 

Quality graded to ensure 
premium quality with 

expertly designed blends 
supported by top tier 

sensory testing

Farmer relationships formed 
over 40+ years of sourcing 

with integrity

Monetary commitment 
to sustainable farming 

initiatives

Founding member since 1999 Founding member since 2012
Founding member since 2014



Our strategy is to fuel our core business while evolving to address 
consumer needs 

1. DRIVE THE CORE
Strengthened marketing support

2. EXPAND ICED
Sync with coffee shop trends 

3. ELEVATE SEASONALS
Naturally Flavored Seasonals

Evolving Marketing Model with always-on base support 

FY ‘23 Priorities



And we continue to innovate to drive growth and 
penetration 

2021 2022 2023

Dark Roast 
Product Expansion 
to address sensory 

gap in market

EVERYDAY / CORE

LTO

NEW PLATFORMS 

RTD Multi-serve BiB
Walmart Exclusive

Fall/Winter Seasonals
Natural Flavors Formulation 
to deliver more ‘goodness’ 

for consumers

Brew Over Ice 
Platform Launch

ICED
Packaging Update

1. DARK ROAST EXPANSION 2. NATURALLY FLAVORED 
SEASONALS 3. INNOVATING IN COLD
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