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U.S. Coffee Drinkers: The NCA Survey L

Sampling 1,533 Americans
January, 2023

\

West Mid-West
North-East
* The weighted Eo pipiidie
sample reflects prefeettiieteeettteg
the American SRUE pereeiiaRtttIRIIID
. TeReReeReRRRRRRDNRNN
population 18+, [ 5564 17% LA EL]
with respect to

age, gender,

region and

ethnicity.
100K+ 23% \
All respondents o & 12 people [ 52 18% 72%
75-99.9K 15%

drank a beverage Hispanic- Caucasian-

I . 20-74.9K 19% American American
other than tap s4peoplc [l 35 30-49.9K 18% »

13% 4%
water pa st-d ay less than $29.9K 26% y .
5+ people 11% i :
beop I ’ HH income excludes those who said AAr‘]:1re|:Criacg-n AAS'a‘n'
“don’t know” or “prefer not to say”. merican
\ J \ J \ J J

C‘,ﬁee gg}?’;gﬁfgl Realizagéo: CEC'Afé sdo paulo, BRASIL, maio 2023




nca
The U.S. Coffee

Drinker

Behaviors Cautions

C‘,ﬂ.ee g{{}"qﬁ'ﬁ? Realizagao: Cec"fé sdo paulo, BRASIL, maio 2023




Behaviors nca

Two-thirds of Americans drank at least one cup of coffee Up 7% Since
“vesterday.” Coffee drinking remains strong — and shows fanuary 2021
100 resilience after the pandemic
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In January 2023, 65% of
Americans drank at least

one cup of coffee within

the past day and almost
three-quarters (72%)
drank a cup in the last
week.

Behaviors

Penetration of Coffee — Past-Day & Week

72%
65%

Past day Past week
m JAN 2023
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;": O café é o reil More Americans drink coffee each
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AN day than any other beverage,
including tap water
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As Americans grow older, we drink
more coffee...

Behaviors

Past-Day Penetration of Coffee By Age

H JAN 2023

47%

18-24

66% 67%

25-39 40-59
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Behaviors

Older and younger
coffee drinkers have
different drink Younger coffee drinkers

preferences are driving the
“specialty” coffee trend

Past-Day Penetration of Coffee Types by Age

69
49
37 I i 34
Total Coffee Specialty Coffee Beverages (Net)*

H18-24 (A) m25-39(B) m40-59 (C) 60+ (D)
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American coffee Behaviors nca

drinkers drink just under
3 cups a day Number of Cups Per Day — Past-Day Percentage

Size of Cups Drinking...

An espresso size
cup (Approx. 3 I 8
ounces)

Small (Approx. 5 to
8 ounces) - a4

W JAN 2023

Medium (Approx.
12 to 16 ounces)* - >2

JAN
20 20 21 21 22 ‘22 23

Large (Approx. 20
ounces or more)* I 12
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Americans
predominantly
prepare coffee at
home, with just
under one third
drinking coffee
prepared outside
the home.

The out of home
segment has not
fully returned to
pre-pandemic
levels.

Behaviors nca

Past-Day Coffee Place of Preparation — Total Coffee

Percent Place of Preparation Among Past-Day Coffee Drinkers
since 2019

78 82 Out of
I I Home
In Home Out of Home (Net)*

Down 6%
W 2019 mJAN 2023
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Behaviors | . . L
App Use —Past Week Drive Through —Past Week
Percent Of Past-Week Out-of-home Percent of Coffee Drunk Yesterday Prepared Out-of-
Drinkers Who Ordered Coffee Through Home And Purchased From Drive-Through
An App 2016 I /)
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Cautions

Coffee drinking has so far
remained stable.

Coffee drinkers tend to
react to economic
pressure by:

e Shopping for discounts

* Looking for less
expensive coffee

* Joining loyalty programs

* Using coupons

Personal Financial Situation vs. 6 Months Ago

40%
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20%
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0%
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Percentage Saying "Much Worse" or "Somewhat Worse"

35%

28%
(o) 0,
24% 24% 229
15%
More than 25% of

Americans say their
situation is worse

2019 jan/20 set/20 jan/21 jul/21 jan/22 jul/22 jan/23
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Opportunities nca

Americans strongly

associate Brazil with Coffee Origins
coffee (62%)...

Strongly Or Somewhat Associate The Country With Producing Coffee (%)

”| Lidiiiia

Colombia Brazil Costa Rica Hawaiian Guatemala Mexico Nicaragua Indonesian Kenya Ethiopia  Vietnam Peru*
Kona Sumatra
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Opportunities

Perceptions of Coffee Quality Produced by Countries

Lo % Tastes very /
Percent Thinking The Country Produces Coffee That... somewhat good
Colombia 97

Costa Rica IS 95

-_‘

Hawaiian Kona

Peru 54 W 93
Kenya 43 50 W 92
Mexico 91
Ethiopia 91
Indonesian... INNIEGIGNRGGEGEGEGE TR o1
Guatemala 90
Nicaragua 38 52 Bl 90
Vietnam 46 9 B

B Tastes very good I Tastes somewhat good

B Tastes somewhat poor M Tastes very poor

coffees;ii
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Americans strongly
associate Brazil with
coffee...and GOOD
coffee:

Brazil is tied for 3"
place (with Hawaii)
as producing coffee
that is “very good”
or “somewhat
good”

nca




Opportunities

The Healthy Consumer...

Health-conscious
customers account for

25-30% of all grocery
customers in the US and

Europe.
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Opportunities

The Healthy Consumer...

% Agree Completely 2019

Base 2,815

Health-conscious
customers account for

25-30% of all grocery
customers in the US and

Europe.

In the past year, | have heard information about 15
the health benefits of drinking coffee

Coffee is good for my health 10
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Opportunities

The Confused Consumer... % Agree Completely 2009 2020 AN AN JAN

2021 2022 2023
Base 2,815 2,838 1,528 1,523 1,533

In the past year, | have heard information about

the health benefits of drinking coffee 15 13 14 14
Coffee is good for my health 10 1 14 13
In the past year, | have heard information about 10 11 10 8
- the health risks of drinking coffee
My doctor has advised me to limit the amount
. 9 8 9 10
of coffee | drink
| pay a lot of attention to news and medical 9 8 9 10
reports about coffee and caffeine
I've heard bad things about coffee in the news 7 7 8 7
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Opportunities

The Conscientious % Agree Completely 2019 2020 ZJ::'I
Consumer... Base 2,815 2,838 1,528

Most coffee is grown in an environmentally
sustainable way
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Opportunities nca

% Much /

A Iarge percentage somewhat more
. likely to buy
of American coffec | IMPact of Coffee Claims on Purchase Intent o
drinkers say they Fair price paid to the farmer 26 53%
would be more .
. Grown on farms that treat workers well _ 51%
likely to buy coffee
o 124
for “values Grown in an environmentally sustainable way 47%
related reasons
The company supports the communities in which 46%
the coffee is produced
Donates a percent of proceeds to a charitable - o8 45%
cause
Recycled or compostable packaging 16 25 41%
. Much more likely to buy . Somewhat more likely to buy Rainforest A"iance Certified 41%
There is information about the region where the 399%

coffee is grown
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For More Data on the U.S. nca
Market: NCAUSA.ORG
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YOUR COFFEE BUSINESS ~ ABOUTCOFFEE  ISSUES & REGULATION \ RESEARCH & TRENDS J INDUSTRY RESOURCES

2023 National Coffee

‘nea /o,

we serve coffee The National Coffee Association of USA
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